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Columbus in plum location, study Says

City within 500 miles of 48% of U.S. population

By Mark Williams
THE COLUMBUS DISPAICH

Columbus is a great place to locate
a business because of its proximity to
much of the nation’s population.

Local leaders have said so for
years, and now, a new study by a
local company backs that up with
numbers.

In fact, four cities in Ohio, led by
top-ranked Columbus, are in the top

five nationally on the list pmduced
by Upper Ailington-based Three
Scale Research.

The company looked at each of the
68 U.5. metropolitan areas with pop-
ulations of at least 750,000 and then
calculated the number of people who
live within 500 miles. That distance
represents a day's drive or a one-
hour flight.

That means a business in Colum-
bus is within easy reach of New York

City and Washington, D.C., to the
east, Atlanta and C l1ar10tte, N.C.;ta
the south, Chicago, Milwaukee and
St. Louis to the west, and Detroit to
the north.

Even with the growth in Sunbelt
states in the South and West,
147.5 million people — 48 percent of
the nation’s population — still live
within 500 miles of Columbus, ac-
cording to the study.

Pittsburgh was second on the list

Market accessibility
The metmpoiitan areas with access to the greatest percentage
of Americans who live within 500 miles:

6. Detroit: 44 percent

7. Washington: 41 percent
¢ 8. Louisville, Ky.: 41 percent
: 9. Richmond, Ind.: 41 percent
: 0. Indianapois: 40 percent

1. Columbus: 48 percent
2. Pittsburgh: 47 percent
3. Dayton: 46 percent

4. Cleveland: 46 percent
5. Cincinnati; 44 percent

Source: Three Scale Research

Steve Kelley, seniox
economist for the Ohio
Department of Devel-
opment, said the study
doesn't take into account
Ohio’s proximity to mar-
kets in Canada as well.

“One of the kiey attri-
butes in any site location is
access to markets,” he
said. “This is,a verification
of that advantage.”

mawilliams
@dispatch.com

at 47 percent, Dayton and
Cleveland were tied in
third place at 46 percent,
and Cincinnati was fifth at
44 percent.

Development leaders
often tout the state’s loca-
tion as a way to persuade
businesses to move to or
expand in Ohio, éspecially
for the logistics and distri-
butions industries.

“As a state, we still do .
very well,” said Ron
McChesney, owner of
Three Scale.



